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2006 Visitation

33.7
million domestic & international 

visitors

$18.6
billion visitor spending (5.7% increase)



$51
million pumped into our state 

every day

$2.6
billion federal, state and local taxes

2006 Visitation



The Arizona Office of  Tourism 

enhances the state economy and the 

quality of  life for all Arizonans by 

expanding travel activity and 

increasing related revenues through 

tourism promotion and 

development

AOT’s Mission Statement



AOT’s Vision

Lead the way 

in branding 

Arizona



Promote
Grand Canyon State to leisure travelers 

Research-driven 
marketing campaigns

Overview of AOT Activities



Overview of AOT Activities

Collaborate 
Convention & Visitor Bureaus

Chambers of  Commerce



Partnerships
Ensure that Arizona’s tourism industry 

continues to thrive 

Overview of AOT Activities



Partnerships

Arizona Humanities Council
Cultural Heritage Tourism Study

www.ArizonaHeritageTraveler.org



Partnerships



Partnerships



Overview of AOT Activities



Overview of AOT Activities

Grants 
Teamwork for Effective Arizona 

Marketing 

Rural Tourism Development Grants



Research &

Strategic Planning
Drives our strategic goals 

Continually refines research capabilities

Division Responsibilities



Division Responsibilities

Advertising 
Create positive brand image for Arizona



Travel Industry 

Marketing
Assist tour operators and travel agents

Assist Arizona destination marketing 

organizations and tourism suppliers

Division Responsibilities



Division Responsibilities

Media Relations 
Position Arizona as a 

premier vacation destination



Tourism Education 

& Development
Provide educational and customer 

service programs 

Oversee Grant and Visitor Services 

Division Responsibilities



Formula Funding

3.5%
lodging

3%
amusement

2%
restaurant



=
AOT formula-funded budget 

for next fiscal year

Formula Funding



50%
total budget goes to marketing



Primary Target

Empty Nesters
43 to 62

$125,000 income

In relationships

Travel 4 to 6 times

Live in suburban areas 

No children at home



Primary Target

Affluent Boomer Families

43 to 62

$125,000 income

In relationships

Travel 4 to 6 times 

Live in suburban areas 

One or more kids



Primary Target

Generation X
27 to 42

$75,000 income

In relationships

Travel 1 to 2 times

Live in urban or 

suburban areas

With or without kids



Occupancy: US, Mountain Region, Arizona

Source: Smith Travel Research

IL

CA

CO

MI

FY 08 Target Cities

Los Angeles

Denver

Detroit

Chicago

San Francisco



Campaign Results

$8.24
million in advertising expenditures

$180
visitor spending per advertising dollar

$14.95
taxes returned per ad dollar invested



Arizona’s Brand Promise

Inspiring 

Unforgettable 

Southwest Moments

Inspiring 

Unforgettable 

Southwest Moments



Arizona’s Brand Promise



Arizona’s Brand Promise

Exhilarating Signature Scenery

Rejuvenating Open-Air Lifestyle

Timeless Discoveries

Vibrant Variety

Exhilarating Signature Scenery

Rejuvenating Open-Air Lifestyle

Timeless Discoveries

Vibrant Variety



Arizona Centennial 2012

Arizona 

Centennial 



Master Plan

Master Plan
five major components



Master Plan

Awareness

Participation

Education

Legacy

Fundraising



Overview of AOT Activities

Awareness
generate awareness and engagement

Awareness Campaign

Ultimate Website

Partner / Corporate 

Promotions

“100” Themes



Master Plan



Master Plan



Master Plan



Master Plan

Participation
develop programs to commemorate

Major Events

Children’s Future Vision Project

Oregon Stories



Master Plan



Master Plan



Master Plan

Education
Focus state’s past, present and future

Curriculum / Teaching Guide

Art / Poster Contests

All Star Band

Team Centennial Patch/Pin

100 Versions of  Arizona History

Centennial Scholars



Best Practices

Oklahom

aTeam 

Centenni

al 

Patch/Pin



Master Plan

Legacy
collaborate with AHAC

State, Regional and Local

Arizona Treasurers 

Turn-key Projects

Adopt-A-Historical Marker



Best Practices

Centennial Street Clock

Centennial Grove

Centennial Park Bench



Master Plan

Fundraising
establish resources and funding 

Establish a 501(c)(3) 

Sponsorships

Grants

Donations

Merchandise



Master Plan



Best Practices

Marketing
Poster 

Magazine 

Photographer 

USPS Centennial Stamp 

Highway Centennial Signage

Utilize famous Arizonans
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